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James Brolin and Kit Pardue

the pristine, whitesand beaches of

Krabi, their relationship becomes more
than just a coffee deal.

But it is the coffee theme that carries
the film, and particularly Thailand’s
robusta coffee.

Hardly surprising, really, as the
movie is produced (and based on a story
idea) by Urs Brunner, c.e.o. of Boncafé
(Thailand) and
facilities, including its Bangkok training

various Boncafé
center and its impressive, state-of-the-
art coffee roasting plant in Chonburi, a
short drive from Bangkok.

“l love coffee, 1 love Thailand and 1
love movies,” Brunner told Teaw & Coffee
Asia after a private screening. “It just
made sense for me to shoot a movie in
Thailand centered on coffee. So far as |
know, this is the first international
shot that has coffee

movie ever

production as its central theme.”

Spanish premiere

“Bitter/Sweet” is scheduled for global
release in 2009, and coffee lovers should
certainly look out for it.

Plans are currently being made to
screen “Bitter/Sweet” exclusively for
participants at Tea & Cuoffee World Cup
2009 (TCWC) in Seville, Spain (June 7-
9) in what would be the Spanish, and
possibly European, premiere of the
movie,

Lucky guy!

A biscotti on the side...

“Bitter/Sweet’ will definitely be
enjoyed by visitors and exhibitors at Tea
& Coffee World Cup,” said Brunner.
“While it is aimed at the general public,
the movie is authentically focused on

Lucky girl!

The iconic Tata Young

coffee cultivation and production, and
offers some rewarding insights into
Thailand’s coffee industry. Plus, it’s

very entertaining of course!”
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